
North American Retailer Sur La Table Launches Coffee Foundry: 

The Destination for Café-Quality Coffee at Home 

 

Seattle, WA – October 1, 2025 – Sur La Table, the renowned culinary destination trusted by chefs since 

1972, announced the launch of the Sur La Table Coffee Foundry - the retailer’s coffee category 

expansion. Built upon the brand’s five decades of expertise in kitchenware and their growing credibility 

in the coffee category, this bold expansion cements Sur La Table’s position as the national destination 

for café-quality coffee at home. For the first time, customers can visit a store to learn, test, and shop at-

home barista-quality gear in person – reflecting Sur La Table’s role as more than a retailer, but the 

ultimate resource for coffee lovers everywhere. 

Sur La Table’s expansion into the U.S. consumer coffee market – projected by King Pin Market research 

to become an $8.85B industry by 2030 – signifies the brand’s intent to meet consumers’ growing 

expectations surrounding their at-home coffee capabilities. From perfecting a simple drip to 

experimenting with the most complex espresso, Sur La Table meets customers of any level where they 

are in their coffee journey to empower both everyday coffee drinkers and seasoned connoisseurs with 

the equipment, expertise, and the inspiring content they crave. 

Kicking off the expansion, Sur La Table adapted its beloved in-store coffee bars to combine new 

offerings — automatic and semi-automatic espresso machines – from European brands such as Diletta, 

Rocket Espresso, Lelit and Ascaso, with existing favorites from Breville and Jura. High-end grinders from 

elite brands such as Baratza and Eureka paired with a selection of premium accessories from calibrated 

tampers to precision scales round out the assortment. Appearing in select stores this September, Sur La 

Table began sourcing freshly roasted coffee beans from Caffe Vita, becoming a one-stop shop for 

customers’ coffee needs. 

In line with its commitment to educational experiences, Sur La Table debuted in-store coffee classes in 

July as part of its new Brew University programming. Designed to deepen customer knowledge with 

hands-on opportunities, these 45-minute class sessions are taught by the stores’ coffee experts so 

customers can confidently recreate café-quality beverages at home. 

“Sur La Table has more than fifty years of connecting with coffee drinkers in-store, partnering with 

experts, and sharing joy for what matters most to home brewers,” said Jenn Mudge, Merchandising 

Director of Coffee & Electrics at Sur La Table. “The Coffee Foundry is the direct result of the input we 

hear from customers, combined with our ambition to deliver the tools, classes, and resources that 

coffee lovers are asking for, all in one trusted destination.” 



Sur La Table continues to honor its legacy of providing customers with everything they need to create 

masterfully in the kitchen. With coffee joining the list of categories offered, Sur La Table has reinforced 

its role as the ultimate destination for those seeking both inspiration and mastery in their daily brew. 

About Sur La Table  

Our company started with a simple idea: Make good food. Share it. Do it often. Sur La Table is as close to 

this mission today as the day we opened our doors in Seattle's Pike Place Market in 1972. From the 

beginning, our founder Shirley Collins partnered with the world’s best chefs and kitchen brands to bring 

customers trusted tools to make delicious memories. Our resident chefs teach 60,000 cooking classes a 

year to more than 700,000 people in our kitchens and now online. With stores across the US and many 

local cooking schools, Sur La Table is a resource for cooks of all levels. And we continue to create 

happiness through cooking and sharing good food. Make More Gather Often. That's our invitation to 

you.  


